
ART works FOR ASHEVILLE:

The New Asheville Art Museum, a public/private 
partnership, as Pack Place was in the 1980s, will 
anchor Pack Square Park and the County’s 
C lt l C t ti t i b i thCultural Center, supporting tourism, business, the 
arts and the continued development of the 
communities of Western North Carolina..

The Time is Now!The Time is Now!



Sustainability Plan for Buncombe County

Through increased Educational Service and Economic 
Impact the New Asheville Art Museum will support the 

County’s Sustainability Goals for:

COMMUNITY: Educational Resources that Meet the Needs 
of the Community

ECONOMY: Sustainable Localized Economy



Educational Resources that Meet the Needs of the Community: 
Increasing graduation rates access to higher education parentIncreasing graduation rates, access to higher education, parent 
and community involvement and supplemental programs for all

Students in the arts score an average of 82 points higher on SATs everyStudents in the arts score an average of 82 points higher on SATs every 
year than their non-arts counterparts. 

Students who participate in the arts are four times more likely to be 
recognized for academic achievementrecognized for academic achievement.

Integrating the arts demonstrates: increased parental involvement; 
increased awareness of the curriculum; improved attitudes, attendance 
and behavior of students; increased student enthusiasm for school and 
learning; increased partnerships among schools and resources in the 
community; and richer and more educationally substantive assessment 
of students. 

Th t i ld i d d i f d d b t i dThe arts yield increased academic performance, reduced absenteeism, and 
better skill-building. For at risk youth, the arts contribute to lower 
recidivism rates; increased self-esteem; the acquisition of job skills; and 
the development of much needed creative thinking, problem solving and 

i ti kill kill th t iti l t th kfcommunication skills - skills that are critical to the workforce.

-NC State Board of Education



Our Mission
To engage enlightenTo engage, enlighten 
and inspire individuals 
and enrich community 
through 
dynamic experiences 
in American Art of the 
20th and 21st 
centuriescenturies.

Our Vision
To transform lives 
through art.



The Collections

The size of the Museum collections has grown by over 
500% since 1996.

Only 3% can be on display at one timeOnly 3% can be on display at one time. 

Stoney Lamar, 
Blue Tree Shoes

Tim Barnwell, 

Rowena Bradley Making Double 
Weave Rivercane Baskets, 2009 Art 

Susan Weil, 
Leaf  Hands

2009 Collectors Circle purchase

2009 Museum purchase with 
funds provided by John and 
Robyn Horn & Blue Spiral 1

,
Nouveaux Purchase



3% i t3% is not 
the whole 
i tpicture.





Exhibitions
Annually, the Museum presents 14-17 exhibitions highlighting exceptional 

A i t f th 20th d 21st t i d t f i t t WNCAmerican art of the 20th and 21st centuries and art of import to WNC.



EducationEducation 
Programs

Last year, the Museum 
served Last year the 
Museum served over 
167 000 participants167,000 participants, 
including nearly 
21,000 grade pre-K-12 
WNC children.

Nearly 51,000 hours of 
visual arts and 
educational 
programming for 
audiences of all ages 
from throughout the 
region were g
completed.



Sustainable Localized Economy:
Attracting new business, supporting the growth of  local 

businesses and ensuring a diverse economy

Economic Impact
Cultural visitors to Buncombe County spend 40% more per person 

in the area than the national average. (Americans for the Arts)

Direct Expenditures by the Museum support 39 full time 
equivalent jobs in the areaequivalent jobs in the area.

In the last year, the Museum and its visitors account for $3.1 
million in direct and indirect economic impact on the regionmillion in direct and indirect economic impact on the region, 
including over $150,000  in local revenue and $165,000 in 
state revenue. 



Visitors: WNC and Beyond

A cultural concierge in Western North 
Carolina the Museum welcomesCarolina, the Museum welcomes 
guests from all 50 states and abroad. 
The Museum served 167,092 
participants  on site and through 
outreach programs and reached 
321,902 on line and social media 
participants and 179,590 through 
broadcast media In the past tenbroadcast media. In the past ten 
years, over 1.2 million people 
participated in Museum programs



IncreasedIncreased 
Demand

Since the opening of 
the Museum’s Art 
Works PRIMED interimWorks PRIMED interim 
expansion project, 
Museum admissions 
have increased 60%have increased 60%.



Economic Impact: the New Asheville Art Museump
Governments which support the arts on average see a 

return on investment of over $7 in taxes for every $1 that 
hthe government appropriates. (National Governors Association)

• We project nearly $7 million will be generated 
annually in economic activity in the first year 
after Museum expansion including overafter Museum expansion, including over 
$300,000 in local government revenue.

• Construction costs are estimated at $17 millionConstruction costs are estimated at $17 million, 
which will likely generate as much as $31 million 
in local economic benefit with 80% of 

t ti f d t b t ithi th iconstruction funds to be spent within the region.



Civic Investments in Arts & Culture: 
I d V lIncreased Value

Pack Place and the Asheville Art Museum have been significant 
contributors to the vibrancy of the city Surrounding property valuescontributors to the vibrancy of the city. Surrounding property values 

have increased 22 times since the public/private partnership 
began—an increase of 30% in value each year for the last 10 years.

Results in Roanoke Chattanooga and Miami have proven that civicResults in Roanoke, Chattanooga and Miami have proven that civic 
investment in arts and cultural institutions will increase property 

values by 63 – 127%.





VIEW OF LOBBY



RENOVATION OF EAST WING

RESTORATION/RENOVATION OF 
HISTORIC LIBRARY BUILDING 
(CURRENT NORTH WING) TRANSFORMATION OF 

ATRIUMATRIUM

THE NEW ASHEVILLE ART MUSEUM



New Museums: 
Chattanooga 2006
Atlanta 2007
S t b 2007Spartanburg 2007
Savannah 2007
Roanoke 2008
Raleigh 2009
Ch l tt 2010Charlotte 2010
It is time for Asheville  
and Buncombe County.



Total Campaign Budget: $24 million
i $1 4 illi i d $8 6 illiTo Raise: $15.4 million Raised To‐Date: $8.6 million

Construction: 
$17 illi

36%

$17 million

Fees & Services: 
$3.6 million

64%

Contingency & 
Endowment: 
$3 15 million64% $3.15 million

Campaign Expenses: 
$250,000



Construction Goal: $17 million
To Raise: $8.7 million Raised‐to‐Date: $8.3 million*

51%

49%

*Of the total $8.6 million 
raised‐to‐date $310 000 israised to date, $310,000 is 
designated endowment or 
quasi‐endowment , leaving 
$8.3 million towards 
construction.



To date, the Museum has received $8,614,273 to support 
th A t WORKS f A h ill i f th Nthe Art WORKS for Asheville campaign for the New 
Asheville Art Museum. 

Government Sources: 
$1,771,400

Individual Sources: 
$2,790,013 

($1.5 million – BCTDA)

Foundation Sources:
Corporate Sources: 
$687,860Foundation Sources: 

$3,365,000
$687,860



Support Your New Asheville Art Museum


